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9 -10. Vyuziti vybranych on-line sluzeb, 2. ¢tvrtleti 2010
Use of selected online services, 2nd quarter 2010

Pramen: CSU Source: CZSO
Celkem (16+) v jednotlivych vékovych skupinach / by age group
Total (16+) 16-24 25-54 55+
Zeny muzi Zeny muzi Zeny muzi Zeny muzi
Women | Men |Women |  Men |Women | Men |Women K Men
stahovani pogcitacovych a 6,0 16,6 24,0 39,9 5,6 18,2 0,6 29 .
R downloading software
programu b 10,4 25,2 26,0 43,2 7.4 23,5 2,6 8,7
internetové a 18,0 242 15,0 19,3 28,5 34,3 4,8 9,1 .
L Internet banking
bankovnictvi b| 310 367| 162 209 376 442 210 274
hledani prace, a 7,4 7,0 16,9 14,7 9,9 7,9 1,0 1,8 | job search,
posiléniiivotopisﬂ b 12,8 10,6 18,3 15,9 13,1 10,2 43 55 applying for a job
. - a 23,0 28,0 36,4 40,8 33,0 35,9 53 8,3 . .
on-line nakupovani on-line shopping
b X X X X X X X X
a) % z celkového poctu muzl a Zen v dané vékové skupiné a) as a % of all men/women in a given age group
b) % z uzivatelu internetu muzl a Zen v dané vékové skupiné b) as a % of Internet users in a given age group

Graf 16: Jednotlivci nakupujici pres internet podle pohlavi
Individuals using the Intemet for online shopping by gender

a) muzi a Zzeny celkem (16+) b) v jednotlivych vékovych skupinach, 2. Etvrtleti 2010
a) men and women, total (aged 16+) b) in selected age groups, 2nd quarter 2010
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Graf 17: Jednotlivci pouzivajici internetové bankovnictvi podle pohlavi
Individuals using Internet banking by gender
a) muzi a Zeny celkem (16+) b) v jednotlivych vékovych skupinach, 2. étvrtleti 2010

a) men and women, total (aged 16+) b) in selected age groups, 2nd quarter 2010
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